
THE DIGITAL RETAILER

CUSTOMER FOCUSSED
Deliver shoppers with a consistent, innovative and personalised 
customer experience

The popularity of e-commerce and mobile shopping 
has increased significantly over the last decade, 
however, human interaction is still valued and re-
lied upon by customers and something that cannot  
be replaced.

Customer-focussed retailers are embracing 
omnichannel retailing to connect both the online 
and bricks-and-mortar presence, enabling them  
to provide customers with a personalised, seamless 
shopping experience at every point of the customer 
journey.
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Next Steps

To find out more about how we can help you become a digital retailer, contact us on:

© Daisy IT Managed Services Limited (CRN: 1983540)

0344 863 3000 

enquiry.dcs@daisygroup.com

we are
www.daisygroup.com

          Send personalised rewards    
          and promotions

As soon as a customer connects to your 
public-facing WiFi, you can tap into their 
preferences and purchase history to 
provide them with personalised offers 
and content direct to their mobile. You 
can also utilise digital signage and 
location-based services to increase 
footfall and push customised promotions 
to their device depending on what they’re 
viewing or where they’re located –  
helping boost sales conversions.

We understand the challenges and pressures today’s retailers face. That is why 
we work with the world’s leading vendors to provide you with technologies that 
revolutionise customer engagement and expand the ways you harness your data 
to improve all aspects of your business.

          Act upon customer feedback

Upon departure from your store, 
customers will be sent an automated 
customised survey for you to obtain 
valuable satisfaction feedback. The data 
you obtain can be used to track trends 
and implement changes to meet your 
customers’ demands.

          Enhance customer service

Provide an omni-channel experience 
and enhance the service you deliver by 
connecting with customers via whatever 
platform they choose (whether that’s a 
call, email, web chat or social media). 
Instant call connection, efficient call 
routing, mobile voice and always-on 
customer contact centres allow you to 
provide an immediate and consistent 
response.

          Rich in-store experience

Increase customer dwell times by 
providing guests with a seamless WiFi 
service. This helps provide visitors with a 
richer experience that encourages them 
to share with others – amplifying your 
social presence - and, most importantly, 
increase their average basket spend.

          Provide an augmented 
          in-store experience

Use your wireless network to enhance 
the physical experience of your 
customers. “Wayfinding” applications 
provide interactive maps on customers’ 
devices that help them find what they’re 
looking for more quickly and access 
additional information and services to
a specific location.

WHY DAISY FOR 
YOUR STORE?

We are the UK’s 
largest independent 
provider of business 
communications, IT and 
cloud services, providing 
technology for a host of 
Britain’s top retail brands 
- including Greggs, Moss 
Bros, Specsavers and 
Cath Kidston.

Our 20-year heritage 
in the retail sector and 
experience of bringing all 
elements of technology 
together in a creative 
and tailored way means 
we continually help our 
customers serve their 
customers better, 
improve operations and 
explore new ways of 
doing business.

         Simplify the payment process

Reduce queues, waiting times and the 
risk of abandoned sales by equipping 
your floor staff with mobile POS devices 
that enables them to complete 
customer transactions over the WiFi 
there and then anywhere in store –  
removing the reliance on paper receipts.


